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Abstract 

This paper examines the role of social media campaigns in reducing plastic waste in Thailand’s coastal areas, 

focusing on their impact on public behavior and attitudes. Through campaigns such as #BeatPlasticPollution, 

#NoMorePlastic, and #TrashHeroThailand, social media has become a powerful tool for mobilizing communities 

and promoting sustainable practices. These campaigns have significantly influenced the reduction of single-use 

plastics, increased recycling efforts, and broader participation in environmental clean-up activities. By engaging 

local stakeholders, including coastal communities, businesses, and government entities, these initiatives have 

fostered a collective movement toward sustainability. The analysis explores how social media has reshaped 

public perceptions of plastic pollution and its environmental consequences, comparing behavior and awareness 

before and after key social media campaigns. The findings underscore the critical role of digital platforms in 

environmental advocacy and their long-term potential to drive behavior change on a global scale. 
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1. Introduction 

Thailand’s coastal areas, particularly those popular with tourists, are facing a severe plastic pollution crisis. With 

millions of visitors flocking to beaches like those in Phuket, Pattaya, and Krabi every year, the waste generated 

often exceeds the capacity of local waste management systems. The result is that significant portions of plastic 

waste end up in the ocean, exacerbating environmental degradation and posing a major threat to marine life. 

Plastic pollution in Thailand’s coastal regions is particularly acute due to the combination of high tourism 

activity and inadequate infrastructure to handle waste. Many coastal areas lack efficient waste disposal and 

recycling systems, resulting in large amounts of plastic waste being discarded directly into the environment. 

Single-use plastics, such as water bottles, bags, and straws, contribute significantly to the waste problem, with 

much of it washing into the sea. The accumulation of plastic debris not only spoils the natural beauty of these 

coastal regions but also causes considerable harm to marine ecosystems. 

The environmental impacts are severe. Marine animals, including fish, seabirds, and turtles, frequently ingest or 

become entangled in plastic waste, leading to injuries or death. Coral reefs, which are critical for biodiversity 

and the tourism industry, are also severely affected as plastic debris can block sunlight and limit the growth of 

coral. Moreover, microplastics — tiny plastic particles that result from the breakdown of larger pieces — are 

now found in marine food chains, with potential long-term consequences for both wildlife and human health. 

From an economic perspective, the plastic pollution crisis threatens the livelihoods of local communities that 

depend on coastal tourism and fishing. Polluted beaches deter tourists, leading to declines in revenue for hotels, 

restaurants, and other businesses that rely on visitors. Additionally, plastic pollution harms fish populations, 

which are essential to the fishing industry and local food security. 
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Figure 1. Plastic waste density along Thailand’s coastal regions 

 

The heatmap below highlights the regions most affected by plastic pollution along Thailand’s coastlines. 

Tourist-heavy areas like Phuket, Pattaya, and Koh Samui show the highest levels of plastic waste accumulation. 

The intensity of the shading on the map represents the density of plastic waste, providing a clear geographical 

overview of the severity of the problem in specific locations. This visual representation allows policymakers and 

environmental advocates to identify priority areas for waste management interventions and clean-up efforts. 

2. Role of Social Media in Environmental Advocacy 

In recent years, social media platforms such as Facebook, Instagram, and Twitter have become essential tools for 

raising environmental awareness in Thailand, particularly concerning the country’s growing plastic waste 

pollution crisis. These platforms provide environmental advocates with a powerful and dynamic medium to 

disseminate information rapidly, mobilize communities, and inspire collective action. Social media’s ability to 

reach large audiences across geographic boundaries, combined with its interactive features, allows for real-time 

advocacy efforts that traditional media struggles to achieve. 

Social media campaigns targeting plastic waste reduction are diverse and multifaceted. Environmental activists, 

NGOs, and influencers frequently use platforms like Instagram and Facebook to highlight the devastating effects 

of plastic pollution on marine ecosystems and coastal regions. They leverage compelling visual content, 

including videos and infographics, to engage users emotionally and drive them to take action. A key strategy in 

these campaigns involves the use of viral hashtags, such as #BeatPlasticPollution and #TrashHeroThailand, 

which have garnered widespread attention by making it easy for individuals to share content and join global 

movements. These campaigns often encourage participation through accessible actions like reducing single-use 

plastics, recycling, and volunteering for beach clean-ups. 

One of the most significant advantages of social media advocacy is the way it fosters a sense of immediacy and 

urgency around environmental issues. By directly engaging users with real-time updates on plastic waste and 

environmental degradation, social media platforms can spark discussions and spread awareness much more 

quickly than traditional channels. For instance, during World Environment Day, social media platforms become 

hotspots for activism, with influencers and NGOs posting about ongoing plastic pollution crises and pushing 

viral challenges that inspire direct participation. In Thailand, this has resulted in a surge of community-led 

clean-ups and increased local awareness of the dangers posed by plastic waste. 

Influencers play a vital role in amplifying the reach of environmental campaigns. With large followings on 

platforms such as Instagram, influencers can use their platforms to highlight plastic pollution and promote 

sustainability initiatives. By sharing personal stories, showcasing eco-friendly products, and encouraging their 
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followers to reduce their plastic footprint, influencers make environmentalism accessible and relatable. The 

endorsement of environmental causes by public figures in Thailand also helps bridge the gap between local and 

global audiences, allowing environmental campaigns to gain international traction. 

In addition to influencers, NGOs leverage social media to share expert knowledge, provide educational content, 

and mobilize local communities. NGOs such as Greenpeace Thailand or the Trash Hero movement use these 

platforms to coordinate grassroots actions, organize events, and recruit volunteers for environmental clean-up 

efforts. They also collaborate with influencers and businesses to create campaigns that align with broader 

sustainability goals, such as the reduction of single-use plastics or the promotion of eco-friendly alternatives. By 

amplifying their messages through social media, NGOs can reach broader audiences, gain support from various 

sectors, and foster a sense of shared responsibility for protecting Thailand’s natural environment. 

Community groups have also found social media to be a crucial tool for environmental advocacy. Grassroots 

campaigns initiated by small local groups are often amplified through platforms like Facebook, allowing these 

efforts to gain visibility on a larger scale. For example, local beach clean-up events or educational workshops 

focused on plastic pollution may start as small community efforts but grow into national movements as social 

media spreads the word to interested participants and volunteers. By using social media, community groups can 

also network with like-minded organizations and individuals, creating coalitions that increase their overall 

impact. 

 

 

Figure 2. How environmental campaigns spread through influencers, NGOs, and the general public 

 

The network graph below offers a visualization of how social media facilitates connections between key players 

in environmental advocacy campaigns. Influencers, NGOs, and community groups are at the center of the 

network, driving engagement by spreading campaign messages through various social media channels. These 

connections form a ripple effect, where the influence of campaigns extends beyond direct participants to the 

general public, encouraging them to adopt sustainable practices and take action against plastic pollution. 

The network graph highlights the flow of information and engagement through these platforms. Influencers, 

acting as high-visibility nodes in the network, often start by amplifying campaigns through posts, stories, and 

live events, drawing attention from their broad follower bases. NGOs act as authoritative sources of information, 

providing fact-based content and organizing on-the-ground actions such as clean-ups or policy advocacy, while 

community groups represent the grassroots, using social media to organize local actions that scale up through 

collective involvement. This flow of influence connects with the general public, who consume, share, and 

engage with campaign content, turning online awareness into offline action. 

As a result, social media campaigns targeting plastic waste reduction in Thailand have proven to be not only 
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successful in raising awareness but also in fostering real, tangible environmental improvements. By uniting 

diverse groups and mobilizing collective action, these platforms have become invaluable tools in the fight 

against plastic pollution. 

3. Key Social Media Campaigns Targeting Plastic Waste Reduction in Thailand 

Thailand has seen the rise of several influential social media campaigns aimed at reducing plastic waste, 

particularly in its coastal areas. These campaigns, including #BeatPlasticPollution, #NoMorePlastic, and 

#TrashHeroThailand, have had a significant impact on raising awareness and prompting behavioral change 

among the public, as well as mobilizing large-scale environmental actions. Through strategic use of social media, 

these campaigns have harnessed the power of digital platforms to promote environmental responsibility and 

catalyze action. 

The #BeatPlasticPollution campaign, launched as part of the broader United Nations Environment Programme 

(UNEP), is one of the most recognized global environmental movements. In Thailand, it has played a crucial role 

in highlighting the dangers of plastic waste in marine ecosystems. The campaign has been widely shared across 

platforms like Instagram, Facebook, and Twitter, utilizing visually striking posts to capture public attention. The 

hashtag was designed to be easily shareable, and by encouraging people to post pictures of their own plastic-free 

alternatives — such as reusable bags, bottles, and straws — the campaign sparked widespread participation. Thai 

influencers and environmental advocates amplified the campaign’s reach, leading to increased public awareness 

about the importance of reducing plastic use and its impact on the environment. 

Similarly, #NoMorePlastic has focused specifically on reducing single-use plastics in Thailand. This campaign 

has gained traction through partnerships with influencers, schools, and local businesses. The central tactic of the 

campaign has been to challenge individuals to stop using plastic items like straws, plastic bags, and bottles, 

promoting eco-friendly alternatives. Influencers played a critical role in this campaign by creating short video 

content demonstrating simple ways to reduce plastic use in everyday life, which were then shared across 

Facebook and Instagram. These videos quickly went viral, generating hundreds of thousands of views and 

inspiring people to take action, such as organizing local clean-up efforts and embracing more sustainable habits. 

#TrashHeroThailand, a grassroots movement, has emerged as one of the most impactful campaigns by 

organizing regular beach clean-ups across Thailand’s coastal areas. Starting as a small community initiative in 

Koh Lipe, the campaign has expanded nationwide, largely thanks to the power of social media. Through the use 

of Facebook, #TrashHeroThailand has successfully organized events, recruited volunteers, and shared real-time 

updates on clean-up successes. By posting vivid photographs of collected waste and testimonials from volunteers, 

the campaign has motivated widespread participation. One of the campaign’s strengths lies in its ability to show 

tangible results — such as the amount of plastic waste collected — which fosters a sense of accomplishment 

among participants and encourages ongoing engagement. 

The effectiveness of these campaigns can be attributed to several strategic approaches. First, influencer 

collaborations have been crucial to amplifying the reach of these environmental campaigns. Influencers, with 

large followings on platforms like Instagram, have been able to highlight the issue of plastic pollution and 

promote sustainability initiatives. By sharing personal stories, endorsing eco-friendly products, and encouraging 

their followers to adopt plastic-free lifestyles, influencers have made environmentalism accessible and relatable 

to their audiences. In Thailand, prominent celebrities and social media personalities have used their platforms to 

bring mainstream visibility to environmental issues, significantly increasing public participation. 

Another key strategy has been the use of viral challenges, which have effectively mobilized social media users to 

take action. These challenges often involve users posting photos or videos of themselves taking specific actions, 

such as refusing single-use plastics or participating in local clean-up efforts. For example, the #NoMorePlastic 

challenge asked people to post videos showing how they eliminated plastic from their daily routine. The viral 

nature of these challenges not only encouraged individual participation but also created a sense of community, as 

participants felt connected to a larger movement working towards a common goal of reducing plastic waste. 

Visually impactful posts have also played a crucial role in the success of these campaigns. Visual storytelling, 

particularly through the use of striking images and videos, has engaged users on platforms like Instagram and 

Facebook. Photos and videos showing the harmful effects of plastic waste on marine life, as well as the positive 

outcomes of clean-up efforts, have been widely shared, generating emotional responses and calls to action. 

Before-and-after images, depicting polluted beaches transformed by clean-up initiatives, have been particularly 

effective in motivating individuals to participate in these campaigns. 

These social media campaigns have been instrumental in raising awareness and driving public action against 

plastic pollution, illustrating the powerful role that digital platforms have played in shaping environmental 

advocacy in Thailand. 

4. Engagement of Local Communities and Stakeholders 
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Social media campaigns targeting plastic waste reduction in Thailand have been highly successful in engaging a 

wide range of local stakeholders, including coastal communities, businesses, and government entities. These 

campaigns have emphasized community participation as a key element, particularly in organizing beach 

clean-ups and fostering collaboration between local stakeholders and non-governmental organizations (NGOs). 

Local coastal communities have been at the forefront of these efforts. Social media has served as a critical tool in 

rallying volunteers for clean-up initiatives, with campaigns like #TrashHeroThailand mobilizing thousands of 

individuals to participate in cleaning beaches and collecting plastic waste. The sense of ownership and 

responsibility generated through these grassroots efforts has not only led to the direct removal of waste but has 

also raised long-term awareness about environmental conservation among local populations. Community 

participation in these activities has instilled a deeper connection between residents and their environment, 

leading to sustained efforts in maintaining cleaner beaches and promoting plastic-free practices. 

In addition to individual engagement, small businesses, especially those in the tourism sector, have played a 

crucial role in responding to the call for sustainable practices. Hotels, restaurants, and local shops along 

Thailand’s coastline have increasingly adopted eco-friendly alternatives, such as eliminating single-use plastics 

and offering biodegradable options to their customers. Social media campaigns have helped drive this shift by 

highlighting businesses that implement sustainable practices, encouraging others to follow suit. Many businesses 

have actively participated in local clean-ups and partnered with environmental NGOs to promote waste reduction, 

aligning their corporate social responsibility efforts with environmental advocacy. 

Government entities have also been involved, although their participation has largely been in response to the 

overwhelming public support for these initiatives. Social media has provided a platform for grassroots groups 

and NGOs to put pressure on local governments, urging them to adopt stricter regulations regarding plastic waste 

management. In some cases, these campaigns have led to policy changes, such as local bans on plastic bags or 

the promotion of recycling programs in tourist-heavy areas. The growing public demand for sustainability, 

amplified by social media, has made it difficult for government entities to ignore the issue, resulting in 

collaborative efforts to tackle the problem. 

The critical role of grassroots initiatives in these campaigns cannot be overstated. Local NGOs and community 

leaders have harnessed the power of social media to create and sustain momentum around plastic waste 

reduction efforts. By organizing regular events, sharing success stories, and promoting tangible results—such as 

the number of kilos of waste collected—these grassroots movements have been able to keep the issue of plastic 

pollution at the forefront of public consciousness. This has not only led to an increase in volunteer participation 

but also fostered greater collaboration between various stakeholders, from small business owners to local 

authorities. 

5. Impact of Social Media Campaigns on Public Behavior and Attitudes 

The social media campaigns aimed at reducing plastic waste in Thailand have had a profound effect on public 

behavior and attitudes toward plastic pollution. These campaigns have not only raised awareness but have also 

actively influenced people to adopt more sustainable habits, leading to significant reductions in single-use 

plastics, increased participation in recycling programs, and greater involvement in community-driven clean-up 

efforts. 

One of the most noticeable changes has been the public’s reduction in the use of single-use plastics. Social media 

platforms like Instagram and Facebook have been instrumental in promoting eco-friendly alternatives, such as 

reusable bags, straws, and water bottles, which have become more popular among consumers. Campaigns like 

#NoMorePlastic and #BeatPlasticPollution encouraged people to take small, manageable steps to reduce their 

plastic footprint. By sharing tips and personal stories of going plastic-free, influencers and ordinary social media 

users helped normalize these behaviors. As a result, a growing number of people have adopted these alternatives 

in their daily lives, contributing to a wider cultural shift toward sustainability. Many restaurants, cafés, and retail 

businesses have responded by eliminating plastic straws, cups, and bags from their operations, further 

reinforcing the behavioral changes sparked by these campaigns. 

Recycling habits have also improved in response to social media advocacy. Educational posts and videos shared 

across platforms have made recycling processes more understandable and accessible, which has encouraged 

more people to separate and recycle their waste. Social media campaigns have demystified recycling by 

explaining what materials can be recycled, how to properly sort recyclables, and where to drop them off. In 

addition to individual actions, community-level recycling programs have gained more support as local 

governments and businesses collaborate with environmental groups to establish more efficient systems. These 

efforts have made recycling an integral part of daily life for many Thai citizens, particularly in urban areas and 

coastal communities. 

Furthermore, social media campaigns have succeeded in mobilizing broader participation in beach clean-ups and 
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other environmental activities. The power of social media to organize events and provide real-time updates has 

made it easier for individuals to get involved. Campaigns like #TrashHeroThailand, which regularly posts about 

clean-up initiatives, have created a sense of community and purpose among participants. By sharing photos and 

videos of successful clean-ups, these campaigns inspire others to join in, and the visibility of these efforts helps 

maintain the momentum of the movement. As a result, more people are actively volunteering their time to clean 

beaches and public spaces, reinforcing the idea that collective action can make a tangible difference in 

addressing plastic pollution. 

In terms of public attitudes, there has been a marked shift in how people perceive plastic pollution. Prior to the 

widespread use of social media for environmental advocacy, plastic waste was often viewed as a distant problem, 

with little awareness of its long-term consequences for marine ecosystems and human health. However, social 

media has brought the issue closer to home by showing the direct impact of plastic pollution on Thailand’s 

beaches, oceans, and wildlife. Images and videos depicting animals entangled in plastic debris or beaches 

covered in plastic waste have evoked strong emotional responses, pushing people to rethink their habits and take 

action. These visual reminders, combined with educational content, have helped change the way people 

understand the importance of reducing plastic waste and protecting the environment. 

The shift in public attitudes has also been reflected in growing support for government policies aimed at 

reducing plastic use. Campaigns advocating for plastic bans, such as single-use plastic bags, have received 

widespread backing from the public, largely due to the awareness raised through social media. As people become 

more informed about the environmental and health risks associated with plastic waste, they are more likely to 

support and comply with regulatory measures aimed at reducing plastic consumption. This change in attitude has 

created a ripple effect, leading to further reductions in plastic use at both the individual and institutional levels. 
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