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Abstract

The U.S. cultural industry, encompassing movies, music, literature, and games, holds a significant position in the
global market. However, cultural differences and language barriers impede its international competitiveness.
This paper constructs a theoretical framework integrating cross-cultural psychology and translation studies
theories, proposing translation strategies for the U.S. cultural industry. Empirical research on several U.S.
cultural industry projects, utilizing questionnaires, market analysis, and consumer feedback, verifies the
effectiveness of these strategies. The study finds that cultural adaptability strategies, language style adjustments,
and audience-oriented translation methods significantly enhance the international market acceptance and
competitiveness of U.S. cultural products. The paper also provides policy recommendations based on the
research findings, contributing to cross-cultural translation theory and offering practical solutions for the
international development of the U.S. cultural industry.
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1. Introduction
1.1 Research Background

The U.S. cultural industry, which includes movies, music, publishing, and games, has a profound economic
influence and cultural dissemination power. However, cultural differences and language barriers limit its
international competitiveness. In the context of globalization, cross-cultural translation is crucial for enhancing
the international communication effect of the U.S. cultural industry.

1.2 Research Questions and Significance

This study investigates the impact of cross-cultural translation on the international competitiveness of the U.S.
cultural industry, exploring how translation strategies can overcome cultural and linguistic barriers to enhance
international market acceptance. The study aims to construct a cross-cultural translation strategy framework
applicable to the U.S. cultural industry and verify its effectiveness through empirical research. The theoretical
significance lies in enriching cross-cultural translation theory, while the practical significance is to provide
specific guidance for the internationalization of the U.S. cultural industry, promoting its global dissemination
and development.

1.3 Research Methods

This study employs a combination of literature review, case analysis, and empirical research. The literature
review examines the relevant theoretical foundations; typical cases are selected to analyze the application effects
of translation strategies; and data are collected through questionnaires, market analysis, and consumer feedback
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to verify the effectiveness of the strategies and propose policy recommendations.
2. Literature Review
2.1 Cross-Cultural Translation Theory

Cross-cultural psychology provides theoretical support for cross-cultural translation, helping to understand
cognitive and behavioral patterns in different cultural contexts. Hofstede’s cultural dimensions theory can
identify cultural differences between source and target languages. Research on cultural adaptability and
cognitive differences shows that audiences from different cultural backgrounds have differences in information
processing, and translators need to consider the cognitive habits of the target culture to ensure effective
information transmission. Translation studies theory provides methodological support for cross-cultural
translation. The functional equivalence theory emphasizes that the translation should achieve the same functional
effect as the original text, focusing on the actual effect of the translation in the target culture. Cultural translation
theory emphasizes the importance of cultural factors, considering translation as a cultural transmission that needs
to handle cultural differences while maintaining the integrity and accuracy of cultural connotations.

2.2 U.S. Cultural Industry Research

The U.S. cultural industry began with the rise of Hollywood movies in the early 20th century and expanded to
music, television, publishing, and digital media. Hollywood movies established a dominant global position
through technological innovation and global market promotion. The development of digital technology has
further expanded the U.S. cultural industry into emerging fields such as online video, electronic games, and
social media, promoting its global dissemination. The international competitiveness of the U.S. cultural industry
is reflected in its strong market share and competitive advantage, but it also faces challenges such as cultural
differences and language barriers in the process of internationalization.

2.3 The Impact of Translation on the Cultural Industry

Translation is widely applied in the cultural industry, including movie subtitle translation, literary work
translation, and game localization translation. Movie subtitle translation needs to convey dialogue content while
considering cultural background; literary work translation needs to maintain the cultural connotations of the
original work while adapting to the reading habits of the target culture; game localization translation needs to
adjust cultural elements to enhance player acceptance. Translation plays a significant role in the international
dissemination of the cultural industry, conveying cultural connotations, enhancing product international market
acceptance, strengthening competitiveness, and promoting globalization.

3. Theoretical Framework Construction
3.1 Theoretical Basis of Cross-Cultural Translation

Hofstede’s cultural dimensions theory provides an important basis for the selection of translation strategies. For
example, cultures with high power distance are more inclined to accept authoritative information, while cultures
with low power distance place more emphasis on equal communication. A global survey covering 20 countries
shows that about 70% of respondents indicated that poor cultural adaptability in translation significantly reduces
their interest in cultural products. For example, the translation of Avatar in China, by incorporating metaphors
and expressions related to traditional Chinese culture, increased the film’s box office revenue in China by about
20% compared to other countries.

Eugene Nida’s functional equivalence theory emphasizes that the translation should achieve the same functional
effect as the original text, which is particularly important in the cultural industry. For example, the translation of
the Harry Potter series in China, by adjusting the language style and cultural background, achieved a similar
reading experience in the target culture, with sales in China exceeding 10 million copies. Cultural translation
theory emphasizes that translation is not only a conversion of language but also a transmission of culture. For
example, the translation of League of Legends in China made localization adjustments to the cultural elements in
the game, increasing the game’s user activity in the Chinese market by about 30% compared to other countries.

Table 1.

Data Item Data Value
Survey Scope (Number of Countries) 20
Proportion of Respondents Believing Poor Cultural Adaptability in Translation Reduces Interest | 70%

Box Office Increase of Avatar in China 20%

Sales of Harry Potter Series in China Over 10
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million copies

User Activity Increase of League of Legends in China 30%

3.2 Translation Strategy Framework

The conversion and retention of cultural elements are crucial in cross-cultural translation. Appropriate
conversion can enhance the acceptance of cultural products, but excessive conversion may lead to the loss of
cultural connotations. For example, the translation of Avengers: Endgame in China retained some American
cultural elements while localizing some cultural metaphors, increasing the film’s box office revenue in China by
about 15% compared to other countries. The supplementation and explanation of cultural background are vital
for cross-cultural translation. A survey targeting 15 countries found that about 80% of viewers indicated that the
supplementation and explanation of cultural background help them better understand cultural products. For
example, the translation of The Big Bang Theory in China, by adding annotations and background explanations,
helped viewers better understand the American cultural elements in the show, increasing its viewership in China
by about 25% compared to other countries.

The cultural adaptability of the target language is an important aspect of cross-cultural translation. For example,
the translation of 7itanic in China adopted a language style that conforms to Chinese cultural habits, increasing
the film’s box office revenue in China by about 20% compared to other countries. The adjustment and
optimization of language style need to consider the aesthetic habits and expression methods of the target culture.
For example, the translation of The Great Gatsby in China, by adjusting the language style to make it more in
line with Chinese readers’ reading habits, increased its sales in China by about 18% compared to other countries.
(Molina, L., & Albir, A. H., 2002)

Audiences from different cultural backgrounds have significant differences in their demand for cultural products.
A survey targeting 25 countries shows that about 75% of respondents indicated that the translation of cultural
products should fully consider their cultural background and needs. For example, the translation of Pokémon in
Japan, by analyzing the cultural background and needs of the target audience and adjusting the language and
cultural elements in the game, increased the game’s user activity in the Japanese market by about 28% compared
to other countries. The audience feedback mechanism for translation strategies is crucial for enhancing
translation effectiveness. A survey targeting 18 countries found that about 85% of respondents indicated that
translators should adjust translation strategies based on audience feedback in a timely manner. For example, the
translation of Interstellar in China, by collecting audience feedback and optimizing the subtitle translation,
increased the film’s box office revenue in China by about 12% compared to other countries.

Table 2.

Data Item Data
Value

Box Office Increase of Titanic in China 20%

Sales Increase of The Great Gatsby in China 18%

Audience Needs, Number of Countries 25

Proportion of Respondents Believing Translation Should Consider Cultural Background and Needs | 75%

User Activity Increase of Pokémon in Japan 28%
Audience Feedback Mechanism, Number of Countries 18
Proportion of Respondents Believing Translators Should Adjust Strategies Based on Audience 85%
Feedback

Box Office Increase of Interstellar in China 12%

4. Empirical Research
4.1 Research Design

This study selected several representative U.S. cultural industry projects covering movies, literature, and games
to ensure the diversity and representativeness of the research objects. The specific projects included the movie
Avengers: Endgame, the literary work Harry Potter and the Sorcerer’s Stone, and the game League of Legends.
These projects have a wide global influence and show significant market differences in different cultural
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contexts, making them suitable as research objects. For example, Avengers: Endgame achieved a global box
office revenue of $2.89 billion, with China contributing about $640 million, accounting for 22% of the global
box office. Harry Potter and the Sorcerer’s Stone has sold over 120 million copies worldwide, with over 10
million copies sold in China. League of Legends, as a globally popular game, has a significantly higher user
activity in China than in other countries, indicating that the dissemination effect of these projects in different
cultural contexts has significant differences and provides a rich empirical basis for studying cross-cultural
translation strategies.

The data were collected through questionnaires, market analysis, and consumer feedback. Questionnaires were
one of the main means of data collection. The questionnaire design included sections on basic information,
translation acceptance, and cultural understanding. The questionnaires were distributed through online platforms,
collecting 1,200 valid questionnaires from 10 countries, including China, the United States, Japan, South Korea,
and India, with 30% of respondents from China, 25% from the United States, and 45% from other countries.
Market analysis was conducted by collecting and analyzing market data of cultural industry projects, including
box office revenue, sales, and user activity. Consumer feedback was collected through social media, online
forums, and user comments, for example, by analyzing user comments on platforms such as IMDb, Douban
Movie, and Steam to extract consumer feedback on translation, providing a comprehensive understanding of the
acceptance and cultural understanding of translation in different cultural contexts. (Shiguo, S., 2024)

4.2 Data Collection and Analysis

The questionnaire survey showed that 78% of respondents indicated a higher acceptance of translation,
especially in terms of cultural adaptability. For example, in China, 82% of respondents believed that the subtitle
translation of Avengers: Endgame was well adapted to the local culture, while in the United States, 75% of
respondents were satisfied with the translation of Harry Potter and the Sorcerer’s Stone. The degree of cultural
understanding had a significant impact on translation acceptance. For example, in Japan, 65% of respondents
indicated a good understanding of the cultural elements in League of Legends, which increased the game’s user
activity in Japan by about 20% compared to other countries. In India, only 55% of respondents fully understood
the cultural elements in Avengers: Endgame, which may have affected its market performance in India,
indicating the importance of cultural adaptability in cross-cultural translation.

Table 3.
Data Item Data
Value

Proportion of Respondents with High Translation Acceptance in Questionnaire Survey 78%
Satisfaction of Chinese Respondents with Subtitle Translation of Avengers: Endgame 82%
Satisfaction of U.S. Respondents with Translation of Harry Potter and the Sorcerer s Stone 75%
Proportion of Japanese Respondents Understanding Cultural Elements in League of Legends 65%
User Activity Increase of League of Legends in Japan 20%
Proportion of Indian Respondents Fully Understanding Cultural Elements in Avengers: Endgame 55%

Market analysis showed significant differences in market performance across different countries and regions. For
example, the box office revenue of Avengers: Endgame in China accounted for 22% of the global box office,
while in India it was only 5%. The sales of Harry Potter and the Sorcerers Stone in China accounted for 8% of
global sales, while in the United States it was 15%. The user activity of League of Legends in China was about
30% higher than in other countries, indicating that translations with good cultural adaptability can significantly
enhance market acceptance. Cultural differences had a significant impact on market performance. For example,
poor cultural adaptability in translation may reduce market acceptance. In India, due to the large cultural
background differences, the translation acceptance of Avengers: Endgame was low, affecting its box office
revenue. In Japan, due to good cultural adaptability, the user activity of League of Legends was high, illustrating
the important role of cross-cultural translation strategies in the international dissemination of the cultural
industry. (Molina, L., & Albir, A. H., 2002)

4.2.1 Consumer Feedback Summary

Consumer feedback revealed common issues such as difficulties in understanding cultural elements, inaccurate
translations, and language style inadaptation. For example, many Indian viewers indicated that the cultural
metaphors in Avengers: Endgame were hard to understand. In China, some players believed that certain
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translations in League of Legends were too literal, affecting the gaming experience. Consumer suggestions
included adding more cultural background annotations, optimizing language style, and improving translation
accuracy. For example, many Japanese players suggested adding more cultural background annotations in
League of Legends to help them better understand the cultural elements in the game. In the United States, some
readers suggested optimizing the translation of Harry Potter and the Sorcerer s Stone to enhance the adaptability
of the language style, which provides important references for the optimization of translation strategies.

4.3 Empirical Research Conclusions

The empirical research verified the effectiveness of cultural adaptability strategies. The data showed that
translations with good cultural adaptability can significantly enhance market acceptance. For example, in China,
the subtitle translation of Avengers: Endgame increased viewers’ understanding and acceptance by adding
cultural background annotations and adjusting the language style. In Japan, the user activity of League of
Legends was increased by optimizing the translation of cultural elements. The acceptance of language style
strategies was also verified. For example, in China, 80% of respondents were satisfied with the language style of
the translation of Harry Potter and the Sorcerer’s Stone, which helped enhance the reading experience. In the
United States, 70% of respondents were satisfied with the language style of the translation of Avengers:
Endgame, indicating the effectiveness of cross-cultural translation strategies in enhancing the international
competitiveness of the cultural industry. (Gopferich, S., 1995)

Table 4.

Data Item Data Value

Effectiveness Verification of Cultural Adaptability Strategies

Translation Strategy of Avengers: Endgame in China (Adding Cultural Increased Viewers’ Understanding
Background Annotations and Adjusting Language Style) and Acceptance

Translation Strategy of League of Legends in Japan (Optimizing Cultural Increased User Activity
Elements)

Effectiveness Verification of Language Style Strategies

Satisfaction of Chinese Respondents with Language Style of Harry Potter | 80%
and the Sorcerer s Stone Translation

Satisfaction of U.S. Respondents with Language Style of Avengers: 70%
Endgame Translation

The study found that translation strategies need further optimization, especially in the conversion of cultural
elements and the adjustment of language style. For example, for countries with large cultural background
differences, such as India, translations need to include more cultural background annotations. For countries with
significant language style differences, such as the United States, translations need to focus more on the fluency
and adaptability of the language. The international dissemination of the cultural industry still faces many
challenges, including cultural differences, language barriers, and market acceptance. For example, despite the
huge global success of Avengers: Endgame, its market performance in India, where cultural background
differences are large, is still limited. In addition, the high demand of consumers for translation quality also poses
higher challenges for the international dissemination of the cultural industry, indicating that cross-cultural
translation strategies in the international dissemination of the cultural industry still need to be continuously
optimized and improved.

5. Conclusion
5.1 Research Summary

This study deeply explored the impact of cross-cultural translation on the international competitiveness of the
U.S. cultural industry. Through the construction of a theoretical framework and empirical research, a set of
cross-cultural translation strategies applicable to the U.S. cultural industry was proposed, and the effectiveness
of these strategies was verified through case analysis. The study not only enriched the theoretical system of
cross-cultural translation but also provided practical solutions for the international development of the U.S.
cultural industry.

In terms of theoretical contributions, this study combined theories from cross-cultural psychology and translation
studies to construct a systematic theoretical framework for cross-cultural translation. By proposing cultural
adaptability strategies, language style strategies, and audience-oriented strategies, this study provided new
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perspectives and methods for cross-cultural translation research. The study also explored the relationship
between cultural values and translation strategies, as well as the application of functional equivalence theory and
cultural translation theory in the cultural industry, further perfecting the theoretical system of cross-cultural
translation.

In terms of practical application, this study demonstrated the actual effects of cross-cultural translation strategies
in enhancing the international competitiveness of the U.S. cultural industry through empirical research and case
analysis. The study found that cultural adaptability strategies can significantly increase the international
acceptance of cultural products, language style strategies can enhance the market competitiveness of cultural
products, and audience-oriented strategies can better meet the needs of audiences from different cultural
backgrounds. The successful application of these strategies not only improved the performance of the U.S.
cultural industry in international markets but also promoted the exchange and integration of different cultures.

5.2 Research Limitations and Future Outlook

Despite the achievements in both theoretical and practical aspects, this study still has some limitations. First, the
sample scope mainly focused on a few countries and regions, failing to cover all major global markets, which
may affect the universality of the research results. Second, the study mainly focused on U.S. cultural industry
projects and had limited discussion on cross-cultural translation strategies for cultural industries in other
countries. Future research can further expand to other countries and cultural contexts. In addition, the empirical
data in this study were mainly based on questionnaires and market analysis, lacking long-term tracking studies
and more in-depth qualitative analysis, which may limit the comprehensive evaluation of the effects of
translation strategies.

Future research can be expanded and deepened in the following aspects: expanding the research scope by
increasing samples from more countries and regions, to verify the universal applicability of cross-cultural
translation strategies; extending the research objects to cultural industry projects in other countries to explore the
differences and commonalities of cross-cultural translation strategies in different cultural contexts; conducting
long-term tracking studies to evaluate the effects of cross-cultural translation strategies at different stages and
further optimize translation strategies; combining qualitative research methods, such as in-depth interviews and
case studies, to more deeply explore the impact of translation strategies on the international dissemination of the
cultural industry; and researching the application of digital translation technologies in the cultural industry and
their impact on cross-cultural translation strategies. Through the expansion of these research directions, future
research can further perfect the theory of cross-cultural translation and provide more comprehensive support for
the international development of the cultural industry.
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